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Disclaimer

Thisdocumentis provided by HD HyundaiConstruction Equipment (the “Company”) forinformational purposesasa referenceforinvestment decisions.
TheCompany hasnot conductedanindependent verification processfor theinformationcontainedin thisdocument.

Furthermore, thisdocument mayinclude statementsreflectingthe Company'sviews orexpectationsabout the future. Such forward-looking statements
arebasedon variousassumptionsabout futureevents, some of whicharebeyond theCompany’scontrol. These forward-looking statementsinvolvecertain
risksanduncertainties that may resultinactual outcomessignificantly differing from thoseanticipatedin the forward-looking statements.

Theimplementationof certainmattersmay require furtherdecision-making processes, includingapproval by shareholdersor the boardof directorsat the
relevanttime.

Thisdocumenthasbeen preparedasareferenceforinvestorstoassistintheirinvestmentdecision-making. The Company anditsemployeesmakeno
guaranteesorassurancesregarding the contentof thisdocumentandshallnot bearany investment responsibility underany circumstances, includingcases
of negligenceorothercauses.

The Company assumesnoobligationtoupdateor revise theforward-looking statementstoreflecteventsorcircumstancesoccurringafter the date this
documentis provided.
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° Compan
CO m pa ny Ove rVI ew Over?/iev)\:
General Information Group Structure

Company HD HyundaiConstructionEquipment
Name
I\/.Iar.ket Korea Stock Exchange
listing
CEO ChoiCheol-gon

Establishment

Feb 19t 1985 (Businesslaunchedin HHI)
April3™ 2017 (Spunoff from HHI)

Head HD HyundaiGlobal R&D Center, 477,
Office Bundangsuseo-ro, Gyeonggi-do, Korea
Sector KSE KOSPIMachinery
FICSIndustrial Machineryand Equipment
. Manufactureof Constructionand MiningMachinery
Business

Issued shares

Major
Shareholders

Note: Sep. 2024

and Equipment

18,305,586 (Commonstocks)

HDHyundai XiteSolution (35.6%), NPS(5.05%)
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Business Status

Business Scope Sales Portfolio
[Excavator/Loader]
Used for excavation, material MidtoLarge
transportation, and demolitionin various Excavator

fields such as large-scaleinfrastructure 56% |

projects, as well as miningand agriculture Mini
Excavator Excavator
/Loader  [Special Equipment] 9%
Special Forestry equipment for logging and
equip. transportation of timber, demolition for the
reconstruction market and material Y2023
handl i i -
andlers for sorting wasted and debris KRW 3.8 trillion
QL Forklifts, tow tractors and transport Partsandetc.
. vehicles used for variousindustries, 12%
Industrial  includinglogistics and distribution
vehicles
Industrial Machine Wheel Loader
. . . 1% 12%
Our prior cumulative equipment sales
\ provides for a stable revenue stream
and profitability from parts business
Parts
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Business
Status

Sales Trends

Parts (KRW bn)
= Industrial Vehicles
m Construction Equip.

3,516
3,299 Y26

281

3,825

235

2021 2022 2023

Note: Revenuein 2021 includes sales from the
Brazilian subsidiary acquired on December 31, 2021,
for the convenience of YOY comparison. Therefore, it
differs from figures reported in the business report
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. Business
Regional Status status
Regional
Status
Developed Market India Brazil
(KRW bn, OPM%) (KRW bn, OPM%) (KRW bn, OPM%)
8.2% E 4
435.2 250.3
1,452
6.0% \
-~
124.2
21 22 23 '24(E) 21 22 23 "24(E) 21 22 23 "24(E)

= Productionand supply chaindisruptions,

whichoccurred during the Covid pandemic,

begantoeasefrom2H22.

= Salesgrowthwasdrivenby lineupexpansion

and strengtheneddealer network.

m Performanceis expectedto slowin 2024
duetoincreaseddealerinventory.

Source: HD Hyundai Construction Equipment

= TheModigovernment supports

infrastructureinvestment, alongwith
continuedemphasisonurbanizationand
industrialization. Such policies should
continue to sustainmarketdemand.

Profitability hasimproved through
increased priceand enhanced productivity.

= Marketdemandis undergoingadjustment
afterreachingthe peakafterthe pandemic.

m Performanceimprovedthankstothe
government's preferential policies forlocal
production, expansionoflineupsand
enhanced productionefficiency.
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Regional Status

Korea

China
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Business
Status

Regional
Status

Developing

330.7 (KRW bn, OPM%)

21 ‘22 ‘23 '24(E)

® Slowdomesticconstructionmarketand
resultingweaknessin demandledtolower
salesand profitability.

® Weexpectsluggishtrendto continuedue
toprolongedhighinterestratesand
constructioncostenvironment.

7 Source:HD Hyundai Construction Equipment

656.6 (KRW bn, OPM%)

21 ‘22 ‘23 '24(E)

® Thedownturninthe constructionmarket
andintensified competitionwithlocal
playersledtoadeclineinsales.

= Nonetheless, we have seensignsof
reboundfrom2023thankstoentryinto
125T equipment marketand gradual
marketsharerecoveryin someregions
wheredealerreplacement occurred.

(KRW bn, OPM%)
1,349.6

N

‘21 ‘22 ‘23 '24(E)

Pricecompetitionintensified with Japanese
playersduethe yendepreciation.

Furthermore, performanceis expectedto
slowdueto delayedrecoveryin purchasing
powerin emerging market caused by lower
raw material pricesanda strongdollar, as
wellaslogisticsdisruptions due to geopolitical
risks.
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Status Analysis - Financial Indicators TB;’f;’;ﬁzs

Current status
Analysis

Despite continuousincrease in BPS driven by performance growth,
PBR remains below 1 due to relatively low ROE, indicating the need for improvement in sales and profitability.

| Annual Sales and OPM Trends KR b J indicators

3,825 —O —0

. BPS 63,930 69,619 80,387 50,004
3,516 ’ ’
‘20 21 ‘22 ‘23
0.77

20 ' 21 ' 22 ' 23
~0.80 8,91 7.99 9,17

o —= —

| ‘20 I 21 I ‘22 I ‘23

20 21 22 23 *BPS(Book Value per share) = Total controlling interest equity

(End—year total number of issued stocks — number of treasury stocks)

*PBR(Price Book value Ratio) = End-year closing price/BPS

Net income attributable to controlling interest(previous four quarters)

*ROE(Return on Equity) = Average controlling interest equity (beginning and ending balances)
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Status Analysis - Non-Financial Indicators TBgtsa"t‘E:s

Current status
Analysis

Toraise PBR and ROE, HCE has established an active shareholder return policy and
progressively implementedit for the past 3 years

I FY '21~'23 Shareholder return (Unit: KRWbn) = Mid/long term shareholder return policy
. * Overthe nextthreeyears (Y2024~Y2026), morethan 30% of net
mmm Cash dividend . . . .
. profit (non-consolidated base) will be paid out in the form of
o — Cash Dividend+Share buyback &

Cancellation as % of Net profit dividends or share buyback & cancellation (One-time gainsand

Cash losses can be excluded when calculating net profit.)
319 39.5%" + We seek to enhance predictability on shareholder return.
(dividend per share 1,750KRW) 127 ) o
(dividend m Cancelling existing treasury stocks(853,697 shares)
229 pershare . . .
(dividend per share 1,200KRW) ’ 700KRW) ______ Outstandingshares: Before 19,700,793 - After 18,847,096

* Date: April 30, 2024
* Rationale: Toenhanceshareholder value by cancelling treasury stocks

buybacks &
Cancellation m Share buyback and cancellation(541,510 shares)

30.3 + Outstandingshares: Before 18,847,096 - After 18,305,586 (Dec,2024)
* Date: August 30t, 2024
2021 2022 2023 * Existingtreasurystocks: 643,797 shares
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Value-up Targets

Strengthening
Competitive Advantage for
Continuousgrowth

il

2029 sales target KRW 6 tn +a
OPM target 10% +a

m Market and Product Innovation
m Global Operations Optimization
m Establish India as a New Growth Hub

Active Shareholder Return Policy

&

Shareholder Return ratio*
of over 30%

H D HYUNDAI
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Value-up
Targets

Strengthening
Sustainable Management

Enhance
Corporate Sustainability

m Shareholder retumn ratio of over 30%

m Change in Dividend Record Date

m Establish Sustainable Shareholder
Return Policy

m Mid- to long-term ROE of over 12%

m Achieving over 90% of
key corporate governance indicators

m Strengthening corporate sustainability
through enhanced ESG management

policies

*Shareholder Return Ratio : (cash dividend + share buyback - cancellation) / net profit x 100, One-time gains and losses can be excluded when calculating net profit

10
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Value-u
Target ® : o rpets
Strengthening competitive advantage for continuous growth
Target to Outperform Market Growth Rates
J] Mid- to Long-Term Market Demand Outlook [ Sales & Operating Profit Margin Target (Unit :KRW tr)
Approx. CAGR 6.0+a
600K
Approx. Units

548K

‘23 ‘24 '25 '26 ‘27 '28 ‘29
Note : Market volume based on excavators + mid/large wheelloaders
Source : Company data
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P Action

Action plan: Market and Product Innovation pians

1) Expand demand base with market-specialized sales strategies & Optimizing product portfolio

S Expanding LEX* Lineup

Market- ) Expang:? 9 rAeg|onaI$I eRma,? Oll Strengthen product power Establish regional strategies

: specialized i e o ] «  Expandcross-sellin + Packagesalesin

P ST e  Expandingdealer coverageand ! P 9 ACkag

: sales focusing on exclusivity & ; LEX models w/ HDI miningmarket

i strategies ializati ; Increasesalesof 50T _*» Strengthenefforts

: Specialization i excavators ; totarget 40~50T

i Initiate salesof ex-large markets(e.g.

Product - Launch new strategic, excavatorsinChina Middle East)

portfolo compact models ]

i T * Developing strategic product ; Expand CompactLineup

i optimizatio lineup tailored to each region i

e * Launchanew lineup of

excavatorsin North America
Customer ..... convenience through service SpeCIaII.Zed dealersin Europe
value solutions.  Launching EV models

*LEX: Large Excavator
12
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P Action

Action plan: Global production optimization pians

2) Strengthening core manufacturing competitiveness and establishing a foundation for ex-large equipment,
starting with the completion of factory modernization

Ulsan campus modernization

StrengthenCore + Ulsan campus modernization
Competitiveness improve resource efficiency

i Manufacturing - * Innovate global SCMand

* Minimize failure costs

Better * Improve customer satisfaction
Quality through continuous quality
improvement Prevent accidents through real-time data analysis
Reduce cost by automated production & quality inspection
Process & * Acceleratedigital Capacity increase by 60% (9,600/year- 15,400/year)
System - - Eﬁgﬁgﬁ‘;ﬁ};‘;g_dﬁven = MotherPlant for Mediumto Large

Innovation decision-making system Excavator & WheelLoader
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P Action

Action plan: Establish India as a New Growth Hub plans

3) Achieve market share of 20% in India by 2027 & position India as a key global growth hub

J} Indian Market Demand Outlook J] Growing M/Sin India
(Units)

—0—H —o0—HCE —o—J s

21 22 23 "24(E) '27(E)
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° Action
° Plans
P> Key strategies- strengthen services in India
l Establish comprehensive service centers l Expand dealer coverage and develop new dealer
/\ Establishservicecenters /\ Expand to the northernand Currently 37 dealers, 3 of whichare newly developeddealersin 2024
— inthe southernregion, >>> L easternregionswhile e .
STEP1 thelargestmarket, by 2026 STEP2 monitoringmarketconditions Strengthened sales capabilitiesin the south-easternregionand

developed additional new dealersfor large equipment sales

__________
~~~~~
~.
~.

~
_________

______
P

~
__________

PuneHO

~
Se e

<k HeadOffice

® Regional Office
@ BranchOffice
® DealerLocation

Hyderabad',:

g
P
-

------
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HD HCE Value-upPlan

° Action
o Plans
P> Key strategies- strengthen manufacturing competitivenessin India
l Production requirements for the Indian subsidiary l Expanding the role of a global production base
* Investmentin transportationinfrastructureis
expected to continue under the Modi 3.0 government
* Productiontarget over 13,000 units annually, _
through capacity expansion by 2027 _ " A
(UnltS) o ] Q};~ o + AV I:;\ 1 ’t“i
12,475 N A Al

Latin
America
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Value-up Action

Target®&Action plan: Active Shareholder Return Policy ® Targets ® 'Plans

Establish sustainable shareholder return policy and actively communicate with shareholders

Shareholder Return Ratioof
over30%

Changein DividendRecordDate

Establish Sustainable Shareholder
ReturnPolicy

m Increase cash dividends and future investments
(f needed, share buyback and cancellation can be considered)

m One-time gains and losses can be excluded when calculating net profit

m Setting the dividend record date after the dividend declaration date to enhance

predictability of shareholder retum
(from 315t December to the date determined by the Board of Directors (scheduled for February))

m Actively communicate with shareholders through the annual announcement

of a shareholder return policy for the next three years
(2024 announcement for the future three years was disclosed on March 28, 2024.)

m Pursuing a balance between the company's mid- to-long term growth and
an active shareholder retumn policy
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Target®&Action plan: sustainable Management o Value-up o Action

Targets Plans

Comply with key metrics of corporate governance and strengthen ESG management for sustainable growth

| iImproving Key Governance Metrics Targets J] Strengthening ESG management
Thecompany putsfortheffortstosecure .
the transparency of governance by complying withone Lelluey *  Enhancecustomersatisfactionthrough
B yorg yeompying customer -  continuouscommunication
additionalkey metrics of corporategovernanceuntil2027 comfort * Developcustomer-focused product

86,79 90%+
. 0

+ Strengthencollaborative frameworks for
sustainablegrowth

Contributeto - Enhancemanagementtransparency &
socialcomfort external credibility
» Decision-makingbased on corporate
citizenship
Realize + Buildpleasantand safe workingenvironment
comfortfor - * Buildcultureof mutualrespectandtrust
em ployees » Strengthenprinciples of humanrights

'23 '27(F)



19

HD HCE Value-upPlan

Communication
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® Communication

Ensure effective communication to align intrinsic value with market value

~

0@
&

Expand
Communication
Channels
m RegularC-Levelmeetings

(atleasttwiceayear)
m RegulardomesticandoverseasNDRs

N /

-

Comprehensive
Materials

~

= ProvidingIRmaterialsinKOR/ENG

simultaneously
= ProvidingIRmaterialsonwebsite

N\

J

N\

Address
Market Feedback

Activelylistentomarketfeedback
Implementimprovementsand
discloseintheannual Value-upPlan

J

4 )

D)

P_&

ESG

m Strengthencommunication
onESGIssues
m Transparentdisclosurevia

Sustainability Reportand ESG Website

J
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